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SINGAPORE

Endemic era, Urban tourism 2022

Presented by: Dominic Phua

AGENDA

o © N ok w D=

Speaker Introduction

Singapore Demographic Insights
Pre-Covid 2019

Facing the Pandemic in 2019
Tackling Covid-19in 2020

Recovery in 2021

Tourism in a Post-Covid World 2022
Looking ahead in 2022 and Beyond
ORWA

Meet Your Speaker

Phua Dominic

Marketing/ Biz Strat Director

Pindle

- Marketing/Biz Dev Director (Pindle 224 22 0{Z) 3 years
- Marketing Manager (Tiktok - ByteDance) 2 years

- Assistant Marketing Manager (Samsung Singapore) 2 years

- Flight Attendant (Singapore Airlines) 3 years

- MBA - Kings College UK

- BA - University of Western Australia

- Strategy Execution - Harvard Business School
- C.P.M - American Marketing Association

YO

plnd|e AIRLINES

Harvard
Business
School

Meet Your Speaker

Phua Dominic

Marketing/ Biz Strat Director

Pindle

- Singapore Representative Speaker for KISED (& & &l
Startup Program

Singapore Chamber of Commerce
(SingCham AJIEL 2 AZ3|2A)
Memberships Committee

- Admin of Every Expat in Korea (EEIK)
Largest western FB expat community in Korea

- Ambassador for Shopee
South East Asia’s Largest E-Commerce Site

(' ) A my kised
L 1IN Karen Instnte of Startp &
[
&

SINGCHAM
g Shopee
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1st & 2nd most spoken

Ianguages at home [ Others W Tamil M Malay W Chinese dialects 1 Mandarin WMl English

Language most frequently
spoken at home

% 23 14
? Second most frequently spoken language
among residents using English as most
. frequently spoken language

I No second

143 language

Singapore Insights

Source: |

2010 2020
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Population Statistics

Residents
;50;’; 12% Employment Pass holders
20
. 20
= Chinese 12% SPassholders ok
2
Malay 20% Construction, Marine Shipyard sl
" e and Process (CMP) Work Permit Holders =
on-resiaents g
. 1.64m =
74.3% = Indian ) 21% Non-CMP Work Permit Holders (=]
! Singapore =0
M
) Citizens #H
other 3.52m 15% Foreign Domestic Workers m

17% Dependants of Citizens / PRs /
Work Pass Holders

o i N 4%  Studems
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Prior to Covid-19

Tourism sector
in Singapore

PRE-COVID-19:
2019

Within Southeast Asia, Singapore
has the third highest amount in

international tourism receipts

Globally, Singapore was the 25th

most visited country in the world

22nd highest amount in
international tourism receipts in

2019

® Holiday W Visit Friends / Relatives
® General business purpose MICE
u Others Not Stated

11.0%

3.8%
4.0%

8.9%

57.7%

14.5%

Decline in both visitor arrivals and tourism receipts in 2020

Figure 1: Total International Inbound Tourists and Total Tourism Receipts (2007 Q1
to 2020 Q3)

Total International Visitor

Arrivals

6.0M
5.0M
4.0M
3.0M
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1.0M

.0M

Q1-2007 =
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5.08B
4.0
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1.0B
0.08

Tourism Receipts (SS)

n O I~

= Total International Visitor Arrivals e TOUTiISM Receipts
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FACING COVID-19:

Epidemic Control in 2019

How Singapore Beat Covid
8 Similar measures taken by South Korea, Japan, China
and Taiwan

The city-state got many of these things right.

e Successfully snubbing out spikes and keeping cases
low

e effective contact tracing,

e well-resourced healthcare systems and widespread
testing,

e limited lockdown measures,

e individual social responsibility (such as
mask-wearing and social distancing)

e high-levels of compliance with quarantine
restrictions.

Tt—

Covid-19 in Singapore

First case confirmed on 23 January 2020
Early cases were primarily imported
Local transmission started in February and March

In late March and April, COVID-19 clusters were
detected at multiple migrant worker dormitories

This soon contributed to an overwhelming proportion of
new cases in the country

Covid-19 in Singapore

Contact tracing technologies
o On20March 2020, Singapore became the first country
in the world to release a Covid-19 contact tracing app

o Technological solutions to facilitate contact tracing
efforts were rapidly developed and deployed by the
government

SafeEntry, a check-in system that logs the entry and exit
of visitors to public places

TraceTogether, a system that uses Bluetooth signal
strengths to track the proximity and duration of
encounters between people with a smartphone app or
physical token

37
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Covid-19 in Singapore

e Circuit breaker measures and gradual re-opening
o strict circuit breaker lockdown measures were
implemented from 7 April to 1 June 2020

e Vaccination campaign
o mass vaccination campaign was launched

o Inlate 2021, Singapore became the world's
most-vaccinated country, with more than 85% of its
total population fully-vaccinated

o Asof June 2022, over 92% of the total population have

completed their vaccination regimen, representing over
96% of the eligible populace

Contributing to COVID-19 efforts amid adversity

Tourism businesses played a key role in Singapore’s battle
against COVID-19

Hotels

- offered their properties for various accommodation purposes, including Government Quarantine Facilities, Swab
Isolation Facilities and Stay-Home Notice Dedicated Facilities.

Integrated Resorts
- More than 2,000 Resorts World Sentosa staff served at the Community Care Facility at Singapore EXPO and MAX
Atria, and the Big Box warehouse mall. They managed operations, provided meals and packed care kits.
- Marina Bay Sands donated around 15,000kg of food to The Food Bank and packed 15,000 care kits for migrant
workers and low-income families affected by the pandemic.

Cruise industry
- provided the world’s first migrant worker dormitory on cruise ships as accommodation for more than 8,200
workers who had recovered from COVID-19. Around 600 cruise industry workers and business partners including
Genting Cruise Lines and SATS-Creuers Cruise Services were involved in the operation between April 2020 and
September 2020

Tourist guides
- stepped up as Safe Distancing Ambassadors (SDAs), capitalising on their people and language skills to urge
compliance to safe management measures (SMMs).

~ TACKLING COVID-19:
Resilience & Reinvention

(2020)

Resilience & Reinvention in 2020

Re-opening Tourism Safely

Challenge: How to resume operations safely + providing meaningful customer experiences
- STB engaged industry stakeholders to develop their re-opening proposals and implement the
necessary SMMs.

Rebuild consumer confidence and demand for cruise
- piloted cruises with enhanced safety protocols and no ports of call for two of Singapore’s
homeported cruise lines

- established the world'’s first CruiseSafe Certification — a mandatory audit and certification
programme for cruise lines before they commence sailing.

SG Clean
- Many tourism establishments have also been certified SG Clean, a national mark of excellence
that indicates the businesses adhere to high standards of environmental public hygiene on
their premises.
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Resilience & Reinvention in 2020

Resuming MICE and leisure events

Opening Applications
- From 1 October 2020, STB began accepting applications for organisers to
pilot MICE events of up to 250 attendees.

Specific testing protocols
- developed testing protocols for foreign delegates and other visitors arriving
for events such as TravelRevive and the ONE Championship events, to
safeguard public health.

Adapt, innovate and leverage on technology
- number of lifestyle and sporting events adopted hybrid formats for the first
time, from the Singapore Food Festival to the Standard Chartered Singapore
Marathon 2020.

o [

Resilience & Reinvention in 2020

Stimulating Domestic Consumption

Creating Domestic Tourism Demand
- InJuly 2020, STB, Enterprise Singapore and Sentosa Development
Corporation rolled out the SingapoRediscovers campaign to rally locals to
support tourism businesses and promote hidden gems and experiences in
Singapore.

2022. I HAZEH

SingapoRediscovers Vouchers
- To complement the SingapoRediscovers campaign, STB launched the
$$320 million SingapoRediscovers Vouchers (SRV) scheme in December
2020..

New Partnerships
- STB also forged new partnerships with e-commerce players, banks,
payment gateways and online travel agents (OTAs), including Visa, DBS,
Expedia, Klook, Airbnb Experiences and Mastercard, to promote Singapore
tourism offerings, exchange insights and enhance visitor experiences.

Resilience & Reinvention in 2020

Maintaining mindshare

Singapore remains top of mind
- STB's regional offices launched new initiatives to engage our
fans and strengthen Singapore’s brand image around the world.

- STB partnered with technology, media and tourism industry
players in key source markets to jointly promote Singapore as an
attractive destination for future travellers.

Maintaining mindshare

Americas

In the US, Conde Nast Travel (CNT) recognised Singapore as the first global destination for their New
Standard for travel. STB Americas reached over 33 million US and Canadian viewers through
custom-curated content across CNT's print, digital and social channels, extending Singapore’s
credibility as a safe and exciting travel destination. Together with Phil Rosenthal, host of Netflix’s
top-rated food and travel programme Somebody Feed Phil, STB Americas also organised virtual
meet-and-greet sessions for 400 top-tier US media, influencers, travel trade, and devoted foodie and
explorer fans. During the sessions, Phil reminisced with Singaporean personalities such as Tan
Kheng Hua, Chef Bjorn Shen and KF Seetoh on the Singapore episode, as he enthusiastically
promoted the city’s vibrant food culture and modern architectural feats.

Europe

STB'’s European offices rolled out various marketing campaigns across the region. A collaboration
with UK influencer collective Captivate (a collective of 10 lifestyle bloggers and influencers) to
promote the Passion Tribes, saw the campaign reach 2.4 million viewers. In France, together with
six influencers, a TikTok challenge was launched to engage the early careers segment, challenging
creators to recreate pouring teh tarik in creative ways. A partnership with German creative company
ArtNight to organise an online workshop with Singaporean artist Paul Wang also promoted the arts
and culture scene in Singapore to German audiences.

41

<0

i3t 22 M4

A2 ool



2022. I HAZEH

Maintaining mindshare

Greater China
STB signed Memorandums of Understanding (MOUs) with Trip.com Group and iQIYI International in
November 2020 to jointly market Singapore as a destination of choice for travellers over the next

three years. To maintain Singapore’s destination mindshare in China, STB partnered with Xiaomi on a

co-branding campaign with a mix of online and offline initiatives - including Singapore-branded
delivery boxes with handmade toys of Singapore icons, and a collection of Singapore food recipes

created for Xiaomi’s smart home app. In partnership with Tencent, STB rolled out several campaigns

that leveraged new technologies and gamification to engage younger audiences. In August 2020,
STB also launched A Singapore Feast in Taiwan with 11 F&B brands to profile Singapore food and
culture, with Singapore-themed menus, products and promotions rolled out across Taiwan.

India

In India, STB was among the first National Tourism Organisations to engage consumers with a
virtual event — Zomaland@Home. Partnering with Zomato, the leading Indian restaurant aggregator
and food delivery service, STB was the destination partner for the weekend virtual festival, with a
Singapore Experience Zone that featured live sessions with Singaporean artistes and engaging
games. STB India also collaborated with BookMyShow, India’s leading entertainment ticketing
platform, to give users a glimpse of the iconic culture and beauty of Singapore.

’mning mindshare

North Asia

Our STB office in Japan partnered with JTB Corporation to launch a series of 60-minute virtual tours
around Singapore called Get a Feeling of Overseas Travel at Home. The chargeable tours featured
Singapore-based Japanese YouTuber, Ghib Ojisan, who entertained guests as they explored
Singapore with a JTB tourist guide. Guests also received Singapore-themed souvenir packs delivered
to their homes as part of the multi-sensory experience.

Oceania

As part of STB's strategy to appeal to foodies, STB Oceania launched a brand campaign to introduce
zi char to Australians in March 2020. The key component was a chef collaboration between Sydney’s
Brent Savage from Cirrus Dining, and Singapore’s Wayne Liew from Keng Eng Kee.

Southeast Asia

Within Southeast Asia, STB launched a TravelThrowBack initiative to encourage people to share their
photos of their travels to Singapore as well as the rest of Southeast Asia. The initiative, which ran
from July to mid-October 2020, reached more than 21 million social media users to inspire the
region to plan trips to Singapore when it is safe to travel again.

Resilience & Reinvention in 2020

Supporting industry transformation

Tourism Recovery Action Task Force (TRAC)
- Comprising tourism leaders from both the private and public sectors
- set up to develop and implement joint recovery strategies.
- TRAC helped to identify opportunities arising from COVID-19, driving and implementing
measures to co-create recovery plans and instil confidence in Singapore’s tourism sector.

Alliance for Action on Enabling Safe and Innovative Visitor Experiences
- formed to explore and pioneer new ways to facilitate safe and innovative visitor experiences in
a COVID-19 environment.
- Developed its first prototype for safe tradeshows and exhibitions, safe itineraries, as well as
digital enablers, which was trialled in November 2020
- successfully launched COVID-19 insurance coverage to provide added peace of mind for
visitors to Singapore

Event Industry Resilience Roadmap
- Singapore Association of Convention and Exhibition Organisers and Suppliers (SACEOS)
collaborated with STB and Enterprise Singapore
- established best-in-class standard for safe business events comes with an industry-led
accreditation SG SafeEvent programmme

Resilience & Reinvention in 2020

Supporting industry transformation

Training Industry Professionals in Tourism (TIP-iT)
- STB and the Singapore Hotel Association supported the hotels industry’s efforts in
upskilling their workers.

Marketing Partnership Programme (MPP)
- launched to support marketing efforts by tourism businesses to build demand,
alongside the Singapore Stories Content Fund (SGSCF) to encourage content
creators to create compelling stories about Singapore.

STB's various initiatives
Tourism Transformation Index (TXI),
Singapore Tourism Analytics Network (Stan)

partnering digital players
- Facebook, LinkedIn, Airbnb Experiences and Amazon Explore to conduct online
Masterclasses or workshops for the tourism industry

-
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BEYOND COVID-19:
Ready for Recovery

(2021)

Ready for Recovery in 2021

Stimulating Domestic Consumption

SingapoRediscovers campaign / SingapoRediscovers Vouchers

- By the end of the SRV scheme on 31 December 2021, about 1.9 million Singaporeans have
used their vouchers at least once, making about 2.6 million transactions.
- Close to $300 million in SRV transactions were recorded, comprising close to $180 million in

vouchers and about $120 million in out-of-pocket payments for SRV bookings.
Key partnerships

- collaboration with Mastercard on the “Rediscover Priceless® Singapore” campaign - which
leveraged consumer insights, spending behaviour and trends to promote local tourism
businesses.

- tapped on DBS'’s data analytics capabilities to curate itineraries, destination content and

promotions, to encourage locals to explore Singapore.

Ready for Recovery in 2021

Resuming MICE and leisure events

In 2021, Singapore hosted more than 200 MICE events with almost 50,000 local and international attendees. These included
pilot events to testbed new protocols, such as the Bloomberg New Economy Forum, Industrial Transformation Asia Pacific 2021,

Milken Institute Asia Summit and the 50th St Gallen Symposium.
Build up the pipeline of significant MICE events for 2022 and beyond

- including some multi-year events. Notable ones include:

- FIND — Design Fair Asia (2022—-2024), Gastech 2023, Global Health Security Conference 2022, 60th International Young
Lawyers' Congress 2022, Seafood Expo 2022, SILMO Singapore (2023-2025), transport logistic and air cargo 2023,
World One Health Congress 2022 and the World Congress of Dermatology 2023.

Supporting leisure and lifestyle events

- Dale Chihuly: Glass in Bloom exhibition at Gardens by the Bay
- international premiere of Pop-Up Disney! A Mickey Celebration.

- Mobile Legends Bang Bang M3 World Championship in December 2021,

- HSBC Women’s World Championship at Sentosa —

Ready for Recovery in 2021

Hotels Industry Performance

In 2021, several new hotels with unique lifestyle concepts opened in Singapore, such as The Clan,

Maxwell Reserve and Oasia Resort Sentosa.

- This complemented existing hotels that used this period to refresh or rebrand their properties,
- Examples: Hilton Singapore (reopening as voco Orchard Singapore in 2022) , Mandarin Orchard

(reopening as Hilton Singapore Orchard in 2022).
Appeal to the domestic market

- many hotels introduced unique staycation and guest experiences.

- For example, The Ritz-Carlton, Millenia Singapore launched the world’s only augmented reality
(AR) hotel art tour for visitors to interact virtually with art pieces by globally-renowned artists

- Grand Hyatt Singapore also partnered with homegrown sports apparel brand Kydra and local
organic food producers for its Recharge Wellness Retreat, to cater to the growing demand for

sustainability and wellness experiences.
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Ready for Recovery in 2021

Attractions Industry Performance

Create new experiences to attract locals

- For example, Wild Wild Wet introduced new concepts such as its version of a Songkran Festiva, while Kidztopia had

special unlimited entry passes to drive weekday demand.
Welcomed new attractions
- such as the Museum of Ice Cream and SkyHelix Sentosa.
Existing attractions used this period to refresh their offerings or introduce new ones

- Haw Par Villa’s Hell's Museum, the Brickosaurs World at Singapore Zoo and River Wonders, ArtScience Museum’s

new permanent Virtual Reality (VR) gallery, Madame Tussaud’s Singapore: Marvel Universe display, National Orchid

Garden’s Tropical Montane Orchidetum, and Gardens by the Bay’s Orchid Haven.

Ready for Recovery in 2021

Cruise Industry Performance

“Cruises-to-nowhere” in late 2020.

- Since then, Singapore’s cruise industry: 400,000 domestic passengers set

sail on close to 300 cruise sailings.
STB’s CruiseSafe certification programme

- strong support from both Dream Cruises and Royal Caribbean
International, there have been no COVID-19 clusters on board the two

cruise ships to date.

BEYOND COVID-19:

TOURISM
TRANSFORMED

(2022)

2022 TOURISM
PERFORMANCE

1.5 MILLION VISITOR
ARRIVALS IN THE
FIRST HALF OF 2022

Nearl:
=l 12 TIMES

@ more compared
5 . tothesame
period in 2021

Top 5 visitor- generating markets
= Indonesia (282,000)

= india (219,000)

= Malaysis (139,000)

= Austrabia (125,000)

= Philippines (81,000)

GROWTH IN TR WAS
RECORDED ACROSS ALL
MAJOR COMPONENTS

Highest Y-0-Y absolute growth
in tourism receipts

TOTAL TOURISM RECEIPTS
(TR) IN Q1 OF 2022:
$1.3 BILLION

T213%

Y-0-Y* increase

Highest Y-0¥
absolute growth* in
tourism receipts:

= Indonesia = India

Average length of stay for visitors
2019 First half of 2022
34 days 7.1days

“Year-on-Vewr
"‘-\once-mr 10 TRmarkets, and excluding expenditure
on Sightseeing Entertainment & Gaming (SEG)

t Accommodation

344%
t Shopping ﬂ

373% ‘
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Endemic State in
Singapore

In the first half of 2022, Singapore clocked
1.5 million visitor arrivals, nearly 12 times
more compared to the same period in
2021 (119,000).

Tourism receipts (TR) reached an
estimated S$1.3 billion in the first quarter
of the year.

More business events are expected in
Singapore.

Includes the IBTM Institute of Business
Travel Management), the Asia Pacific in
April, WCS (World Cities Summit) 2022,
ITB Asia in October.

Endemic State in
Singapore

Several planned developments that will
enhance the attractiveness of Singapore
as a tourist destination moving forward.

Examples include:

Changi Airport Terminal 5, Greater
Southern Waterfront, Rail Corridor, Resorts
World Sentosa 2.0, and the fourth tower
expansion at MBS.

The government injected an additional
SGD68.5 million more into the Tourism
Development Fund to support the sector

Economy expected to continue growing at
a modest rate of 2.3% in 2022.

Tourism and hospitality to recover
between 2022 to 2025 gradually.

Strong pipeline of events in 2022

- Formula 1 Singapore Airlines Singapore Grand Prix 2022

- Boomberg New Economy Forum.
New and rejuvenated offerings

- Hell's Museum at Haw Par Villa, the Museum of Ice
Cream, SkyHelix Sentosa, and the “Avatar: The

Experience” at Gardens by the Bay

Develop the tourism sector with new offerings and refreshed concepts

- to strengthen Singapore’s appeal as an attractive destination.

- Growing our capabilities in the emerging areas of wellness and sustainability.

- In October, Singapore will be the first Southeast Asian country to host the Tour de France
Singapore Criterium, a premier sporting event that aligns with Singapore's sustainability
goals, as well as our ambition to be an urban wellness haven.

- Sail Grand Prix (SailGP), the first climate positive sports and entertainment property, will

also make its Asian debut in Singapore in 2023.

Looking Ahead

Tourism in a Post-Covid World
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Looking Ahead for 2022 and Beyond

Singapore Tourism Board (STB) will continue to ramp up efforts in our key source
markets and deepen engagements with our tourism partners to capture growth and

inspire travel to Singapore.

- For example, STB will work with Singapore Airlines and the Changi Airport
Group on the “Welcome Back to Singapore” campaign to instil travel

confidence among international travellers.

2021: STB stepped up efforts around the world to strengthen Singapore’s mindshare
as a top destination in the minds of avid travellers who found themselves unable to

travel.

2022: STB will continue these efforts through in-market partnerships, such as with
Airbnb Experiences, Studio Dragon, and for the SingapoReimagine ULTRAMAN video
series. In retail, STB will continue to collaborate with Made With Passion Singapore

brands, as well as brands in key markets such as India.

500
Looking Ahead for 2022 and Beyond
Urban wellness Pipeline of quality
and sustainability tourism workers
e Became a member of the Global e building up key manpower capabilities
Sustainable Tourism Council (GSTC), e launch the Tourism Careers Hub in
2022
e Develop ahotel sustainability o jobmatching
roadmap with strategies and targets o developing industry-specific
for the industry capabilities
o encouraging technology
e 5-year roadmap which identified key transformation and business
strategies and initiatives to develop innovation

Singapore’s wellness offerings.

“NECESSITY IS THE MOTHER OF ALL INVENTION”

Through history, adversity has served as an impetus for change. External
stressors behave as stimuli for creative ideas and innovation to compel
organisations to reinvent their businesses and organisation practices.

Q&A

It is not the answer that enlightens,
but the question
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Let's keep in touch!

Email : dominic.po@naver.com/
dominic.p@pindle.io

LinkedIn:
https://www.linkedin.com/in/dominicphua/

SingCham: https://singchamkorea.org/

Instagram: @dominicphua

Kakao : dominicphua
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